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Education,” R.G. Mawby stated, “Bad deci-
sions are often made affecting food produc-
tion which can be traced to a lack of
understanding about agriculture on the part
of the 97 percent of the population who do
not live on farms.”

What this means for our country is that
ranchers and farmers are not offered proper
respect and appreciation for what they do. In
fact, the cheap and accessible food that they
produce has created a situation that makes
their profession more difficult to pursue.
Radical environmentalism is a luxury.
Because we have cheap food, and because we
have not had a famine in this country since
the 1930s, some folks have the time and
resources to pursue the disruption of the very
industry that sustains them. Public-lands
ranching in the West is a prime example of a
profession, industry and way of life that is
under attack. If food was more expensive and
more difficult to get, radical environmental
groups would have other priorities. One rea-
son why I admire and appreciate RANGE
magazine is that its writers do a wonderful
job educating the readership about the diffi-
culties faced by ranchers who actually pro-
duce beef for the American public. RANGE’s
efforts help reduce the disconnectedness
between the 97 percent of all employed peo-
ple not producing their own food and the
ranching profession.

So the next time you find yourself at the
grocery store or the corner market, think
about what it might be like not having cheap
and easily accessible food. Think about the
folks who produce that food and the difficul-
ties they must endure in order to provide it
for you and yours. Think about that dairy-
man mucking out stalls with a shovel so there
will be milk to drink. Think about that cow-
boy or rancher assisting that first-time heifer
delivering her calf in February out in the
open at midnight when it’s 20 below zero.
Recall that famines do occur from time to
time, and we all should be more appreciative
of what ranchers and farmers go through to
feed us. And then, just for a moment, think
about John Madison Perryman’s final letter,
and remember the last word of the last
line...urgency. �

Barry L. Perryman has a doctorate degree in
rangeland ecology. He is an educator,
researcher, author, speaker, and part-time
philosopher specializing in natural-resource
management issues in the western states.
Contact <bperryman1296@charter.net>.

No t e f r o m t h e s po Ns o r :
s ince we started in 2000, r ANGe
magazine and youth have benefit-
ed greatly.

We appreciate our ticket buy-
ers, who come from maine and
f lorida, all the way out to Alaska
and h awaii. t he Grand prize
equals one half the value of the
total number of tickets sold. many
who call think we are sold out of
tickets because there are only
400 available, but last year we
only sold 231 tickets and the win-
ners shared $11,550. 

f irst ticket drawn was Ann
Young’s and she won $1,000. “I
have never won anything,” she
said, “and I’m thrilled!”

t his is a reverse drawing and
in 2011 the three finalists decided
to split the pot. Cathy Ball from
t exas, s id and Vaudine Cullins
and r ay page from California
each received a check for $3,850.  

p lease don’t wait till the last
minute. o rder your ticket now!
t he more tickets sold, the bigger
the prize!

CAr o l YN CAr eY

f o r t h e Wr B Bo Ar d

t o order tickets mail check with
this coupon to Wr B, p .o . Box
1688, Alturas, CA 96101, f or
credit card orders, call 1-800-
r ANGe-4-U (726-4348). f or
more information, call Carolyn at 
1-866-r -Beef -4-U (723-3348).

BE A WINNER!
Cash prizes from $1,000 to $20,000.

Enter the annual “Ride for the Brand” drawing, 
which benefits RANGE magazine and 

Western Ranchers Beef youth scholarships.
Tickets make great stocking stuffers for the holidays. 

Do something nice for the ones you love, including yourself!
Only $100 a ticket, but if you’d like to split the ticket 

and share it with three buddies, toss in $25 each 
and you could win $5,000

each!
It’s easy! And (if you win)

it’s really cheap! 
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